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3  --------  2  --------  1  

(8) 

3  --------  2  --------  1  

(9) 

3  --------  2  --------  1  

(10)  

3  --------  2  --------  1  

(11)  

3  --------  2  --------  1  

(12)  

3  --------  2  --------  1  

(1) (5) (9) (10) A

(2) (4) (7) (12) B

(3) (6) (8) (11) C

(1) (12)

Appendix 2
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1 2

1978 1966

Quality Of Life QOL

1 18
2 2006 18 73

3
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45 64 65

60

1 1947

1949 2007

0 78.56 85.52

65 18.13

23.19 2005 WHO 2002

HALE HeAlthy Life Expectancy

74.5 71.9 77.2

60

3 4

silver age 5 senior; senior citizen, senior 



6969

3

person, senior adult elder

6

2007

3 50 60
4 40 50
5  silver age
6  active senior
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JGSS-2000

2003 2002

34.5

76.2 2.7 2.0

9.7

9.5
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63.2
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Quality Of Life
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2005 2006
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I 2005 6
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2006 11
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30
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9 4 2 2 2

15 1 1

2

1 3 7 10 4

14 2 1 5 11
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