HEDXE

B % Bz =2 (v Bt (@@=
h F Eot EJAX
K £ & B4
EMBXEEERN. FMARZAEREEZHREELREET
1. 78274—)L FEIE L& AR E ARG (A T)
RRAETRFELEN. BIBUIR. £RUIRERTHE
" GERI. D= T4 BRI EFES
2. ¥F7ELEAE
3. EfMn % L& v—T400 HBETE
_ ENAN-R=TT40T  LEAT—2a0 IR DAV
4. FLERRT—V
[Branding Asian Cities: Strategy and Practice 2010J]Communijcation University of China.
2012, #£&
['Social Marketing for Public Health: Global Trends and Success Stories JJones & Bartlett Pub.
2009 (#&)
[Advertising Research: Message, Medium & Context]Garant Uitgevers N V. 2009 (£3)
e : —
FTE Phhyed O ESRINTRELR. 2008(3#E)
[Y—7 T4 VEEHRIZRER LR, 2008 (#%F)
[FLWVEEIER. 2006 (#£F)
[Benchmarking the Use of QR Code in Mobile Promotion: Three Studies in Japan]Journal of
Advertising Research, 52(1), &
[What is the Effect of Third—Party Organization Endorsement on Perceptions? The Structural
5 Itﬁfﬁ% Mod_s_lling Approach ][ Advances in Advertising Research (Vol. V)l ,Springer Gabler, 295-306, 2015,
i (H#£F)
[ Consumer Privacy Concerns and Preference for Degree of Regulatory Control A Study of Mobile
Advertising in Japan”, Journal of Advertising vol. 38, no. 4 . 2009, £ Z
[Effects of displacement-reinforcement between traditional media, PC internet and mobile internet
A quasi—experiment in Japan] International Journal of Advertising 28(1). 2009, 2
Eﬁj{ [Does gender affect media choice in travel information search?On the use of mobile Internet]
Tourism Management xxx. 2009, i3
F020IZHBIFTBLEAZTa=r—ar DEe LR ENTLEFRS161, 29-48, 2015, #FE
TENAII—RUIZEITETIAN—EIEX AR EDEE : BREINFIROZEEEEL:
770—F [ BRILEFHEAR] 49(1), 2-9, 2015, HFE
[The Influence of Personal Data Usage on Mobile Apps.] In Advances in Advertising Research (Vol.
VI (pp. 101-113). Springer Fachmedien Wiesbaden., 2017, %
N BARLEZR. BABEFR ARNEEFTHARESR. BRT—F—ERER
6. fiRF=

FHAIALERER . A—OYNLEFR

7. EGHRTER). B
Z itk

BALEFSEE RRBENLCEVMEESEE

Editorial Board, Journal of Global Scholars of Marketing Science

Editorial Board, Journal of Global Fashion Marketing

TokvoFu %ﬁ‘g'j:jC$

UNIVERSITY




	教員業績

