HEDER

B 4 Bz L= v &L (E5)
h F Eo+ EJHX
K #£ = B 4
BEREXREZEE. REERZXEREER RS LREET
1. 7074—)L EE L& HREHCIE (BEBEL)

RRELTRFFEEM. PBIR. EBUIRERTER

2. FELRE

GERI. D=7 T4 BRI EFES

3. FMREH

L& =T T4 HEETEY

4. FEMET—V

ENAIR=FTT40T  LELT—230-IRT AV

i}
O

[Branding Asian Cities: Strategy and Practice 2010JCommunication University of China.
2012, £

[Social Marketing for Public Health: Global Trends and Success Stories JJones & Bartlett Pub.
2009 (#£3E)

[Advertising Research: Message, Medium & Context]Garant Uitgevers N V. 2009 (£ 32)

IRREEEEIRER2021 (£F)

[R—4 7420 BRI L B EEHIR. 2008 (43F)

[FHLWWEEIER. 2006 (%)

TRET—T T4 T F2RRIEHLAR. 20184 ($£3F)

5. EHE
e

X

['What is the Effect of Third—Party Organization Endorsement on Perceptions? The Structural
Modelling Approach ][Advances in Advertising Research (Vol. V)l Springer Gabler, 295-306,
2015, (#£%&)

Ragkovié, M., Ding, Z., Hirose, M., Zabkar, V., & Fam, K. S. (2020). Segmenting young—adult
consumers in East Asia and Central and Eastern Europe—The role of consumer ethnocentrism
and decision—making styles. Journal of Business Research, 108, 496-507.3£ %

lEffects of displacement-reinforcement between traditional media, PC internet and mobile internet
A quasi—experiment in Japan] International Journal of Advertising 28(1), 2009, &

[Does gender affect media choice in travel information search?On the use of mobile Internet]
Tourism Management xxx. 2009, 3

F020I2HBIFBLEEIZTa=r—a> DOEEeL KRBT EFRIZ 161, 29-48, 2015, #£3FE

TENAIWI—RUIZE DT IAN—LAEX LR MEDFE  BREMHEOSZEEEEL:
77O—F I BRILEMERTER] 491), 2-9, 2015, £F

[The Influence of Personal Data Usage on Mobile Apps.] In Advances in Advertising Research
(Vol. VII) (pp. 101-113). Springer Fachmedien Wiesbaden., 2017, &

l'Analyzing consumer responses to human—oriented CSR advertising appeals in an age of
corporate social responsibility: The case of Japan vs. the US]. Journal of Management and
Training for Industries, 5(3), 68 20184, # 3

6. FiE®EE

HALEFS. BAEEFR, BRHEETIRRFR, BAT—F—ER¥R

FAIALEER, I—OYNLEEFR

7. ERHRTED. B,

Z DAt

BALEZREEEE. BARXZRIIMDREZER

Editorial Board, Journal of Global Fashion Marketing

HHELRY




	教員業績

